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Get ranked without the headache!
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I’m Jaclyn
I’m a brand and web designer.

My design studio is Jaclyn Hope 
Design. I love supporting business 
owners in creating strong brand 
identities that support growing 
businesses. 
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SEO is our most popular service request currently.

We support all types of businesses. 

You can’t compete without high quality brand design, web 
design, and search engine optimization. 
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What is 
SEO?
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Search Engine Optimization: the 
process of optimizing a website to 
improve its ranking in search results. 
The goal is to get more organic traffic to 
a website by making its pages more 
relevant and popular to users' search 
queries. 

When a website ranks higher in search 
results, more people will see it. Only 
1.9% of users will click on a 2nd page 
result. 

What is SEO
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SEO is an art AND a science. It’s a set of 
strategies, not your sole marketing strategy.

There is NO magic button.

It takes TIME and EFFORT.

Disclaimer:
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Understand YOUR audience.

Help search engines understand your content.

Show search engines that your content is high 
quality and trustworthy. 

The goal with SEO:
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How do you want to be 
represented online? Do you have 
clear messaging? What are your 
goals for digital marketing in 
general? Engagement? Sales? 
Bookings? Messages? 

Without clear goals, your SEO 
strategies will be random grabs 
for attention instead of targeted 
progress leading towards results.

Your Brand & Your Goals
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Google updates their algorithm 10-15 times per year. 

The development of AI tools, like SearchGPT (early 
beta):
While pulling from a smaller pool, 26% of URLs ranking in 
SearchGPT get no traffic from Google. 

Stick with best practices, give your website time and 
attention and you’ll see improvement. 

Things Are Constantly Changing
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Reflect:
How are you currently 
represented online?

What is a measurable goal 
for your online presence 
you’d like to see in the next 
6 months?
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Know 
Your 
Data
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Data Point 1:
Know your 
audience.
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Who is your ideal client? What 
are they like? What types of 
businesses do they support? 
What are your client’s pain 
points? 

What are they SEARCHING FOR?

Target Audience
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Gives data on your traffic. 

- How many people are visiting?
- What pages do they frequent?
- How long do they spend on each page?
- Where are they coming from? (search, direct, organic or paid social)

Gives data on your SEARCH traffic. 

- How many people come from Google searches?
- What are people searching for when they find you?
- What OTHER searches are you showing up in, but further down?
- What pages do searches send people to?

Analyze the data

https://analytics.google.com/

https://search.google.com/search-console/
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Data Point 2:
Analyze Your 
Keywords
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You already 
know how 
people are 

finding you. Use 
those keywords

Use Search Console to Research Keywords

We’ll go over strategies 
on how to use these in 

the next part!

One of my clients - custom window treatments in Cincinnati
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Use Tools to Research Keywords
Google Ads Keyword Planner
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Use Tools to Research Keywords

Labrika

$19/mo or $69 one-time on AppSumo

All-in-one Audit tool and Keyword 
Rank tracker

Probably 80% more info than you’ll 
need. Great for larger businesses, if 

you have a web/marketing team.
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Using a tool like 
Labrika, you can find 
how your keywords 
rank for YOUR site. I 
also use rankings to 
see what website 
show up above and 
below my site.

How Do Your Keywords Rank?

We’ll go over strategies 
on how to use these in 

the next part!

One of my clients - custom window treatments in Cincinnati

Rankings move around, but your goal is to see an upward trend over time.
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1. Create an account on each platform

2. Connect it to your website - you’ll add a 
code to the “header” of your site. (there 
are a million tutorials on youtube)

3. Let it collect data for at least 3-4 weeks.

4. Start digging into the data!

Installing and Using These Tools

If you’re on Wordpress, install the 
Site Kit plug-in, it creates a nice 
dashboard right inside 
Wordpress. 

For other platforms, they often 
have their own integrations to 
Google Analytics, but they often 
don’t show you the full data, 
especially for Search Console.
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Reflect:

Do you know your data?

Do you use Google Analytics and Search Console?

Do you know what keywords are ranking for you?
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Apply 
Strategies
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Audit Your Site
Shallow dive? Use the checklist from today. 

Deep dive? Use a tool like Labrika.

Find technical elements you’re MISSING 
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Strategy 1:
Keyword Usage
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Use Keywords On the Page

Variety and 
frequency are great, 
but don’t overstuff. 
Sticking “Ellensburg 
Auto Body” on the 
homepage 38 times 
will raise a spam flag.
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Use Keywords OFF the Page
Page Title:

Home | Auto Body and Collision Repair in 
Ellensburg, WA

Page Description:

Premier full-service auto body and 
collision repair shop in Ellensburg, 
Washington, servicing Kittitas County. 

Image Alt Tags:

A silver sedan inside R&R Autobody shop 
with significant hood and bumper body 
damage from an accident.
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Strategy 2: 
Small Elements Make a 
Big Impact Over Time

Page Titles & 
Descriptions

Location 
keywords

Organization & 
Sitemap

Backlinks
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OrganizationOrganization
Are your pages organized? Do they make sense? Is 
content easy to find? 

Do headings have accurate labels? H1, H2, H3, p…
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Sitemap

Sitemap
Under Google Search Console, you can submit a 
sitemap. This is helpful if Google isn’t indexing your 
site properly. 

Find your sitemap: it’s often…

https://yourdomain.com/sitemap.xml

https://yourdomain.com/sitemap_index.xml
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Page Title

Page Description

Page Titles and Descriptions

What page the visitor is on, plus a main keyword 
or location keyword. Add your name if it’s short. 

“Our Team | XYZ Windows Seattle”
“Contact Us - ABC circuit training gym”

~160 characters, one detailed sentence. Google often changes them, but gives 
Google additional keywords to pull from. Remove filler words.

“XYZ Windows offers custom window repair and installation for residential and 
commercial properties in Seattle, Tacoma, and the Puget Sound area.”
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If you’re a local business, people are 
searching for the location. Make sure 
Google knows where you’re located.

Location Keywords

Sneak a few location keywords into the copy.

I add them to the contact page and footer as well. 

If your platform asks for your address, ADD IT.
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Backlinks are links to your site that other people have 
shared, or can be found on other sites across the internet. 

Page Description

Backlinks
Backlinks tell Google that your website is 
legitimate, people want to visit it and share it, 
that you have quality content worth sharing. 

Strategies: encourage people to share and 
link your site. Do a blog article exchange. 
Submit your site on other databases, review 
sites, for articles, etc.

Don’t buy backlinks. That’s often a scam, 
Google is looking for high quality links from 
reputable sites.
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Best thing you can do: 
Use and promote your website. 

Traffic begets traffic. Traffic shows 
Google people care about your site. 

SEO cannot be done in isolation.
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Brand + Web + SEO 
Services

On a project-by-project basis.

Happy to work with YOUR goals, dreams, and budget.

Message me anytime.

JaclynHope.com
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The SEO Strategy Checklist

Free Gift!

Jaclynhope.com/seo-strategy-checklist


